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0 of 0 people found the following review helpful. Good information and easy to understandBy Eds HolandGood 
information and easy to understand. Definitely contains some eye opening info related to hidden costs and unexpected 
hurdles.0 of 0 people found the following review helpful. Five StarsBy paris gonzalezGood book. Easy read.0 of 0 
people found the following review helpful. Best there is that covers everything about licensing anythingBy 
okeemReally helpful!

The second volume of the Basics of Licensing series, this book expands on the various licensing topics examined in 
the first, but from the contrasting perspective of the licensor or property owner. It provides a comprehensive overview 
of the unique considerations and steps a licensee should take in securing a license, developing a licensed product, and 
achieving distribution. The focal points addressed include selecting the right license for a product, best practices in 
product development, ethics and social compliance of licensing management, and more. In addition to the core 
commentary, this edition also features new administrative templates and licensing form agreements derived from 
actual transactions, tailored specifically for the licensee.
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