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Marianne M. Jennings : Business Ethics: Case Studies and Selected Readings  before purchasing it in order to 
gage whether or not it would be worth my time, and all praised Business Ethics: Case Studies and Selected Readings: 

2 of 2 people found the following review helpful. Great Case Studies to learn principles and textBy R. FordThis text is 
teaching me, I'm enrolled in an online program and my professor is barely interacting - ironic since it's a course on 
ethics. The text is well written and case studies are abundant and disbursed thru the readings. The case studies are 
relevant and recent, helps to understand ethic policies in today's market.0 of 0 people found the following review 
helpful. Five StarsBy J700thanks, helped with a cheaper option for a textbook...grad school level2 of 2 people found 
the following review helpful. Good bookBy SwilsonBought this book for an ethics class I am taking this semester. Is 
more of a personal read than a 'textbook' read, which is nice for a change. Like the way each unit is broken up into 
mini-readings - makes it easy to plan for 3-5 readings a day and stop instead of getting into the middle of a long 
chapter and forgetting where you left off.

http://f3db.com/pub/links.php?id=0324204892


This text provides a thorough training and thought-provoking experience on business ethics. To teach students the 
critical skill of applying ethical principles in a business setting, this text pulls together from the author's vast teaching 
and business experience an incredible array of real-life examples of ethical dilemmas, poor ethical choices, and wise 
ethical decisions from newspapers, business journals and the author's own experiences as a consultant and board 
member. Case studies coupled with the text's readings apply theory to reality in order to nurture or reinforce a needed 
sense of values in future business leaders.
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Thought Leaders by Trust Across America and in 2012 she was named one of the 100 most influential people in 
business ethics by Ethisphere magazine. Professor Jennings served on the board of directors for Arizona Public 
Service (now Pinnacle West), the owner of the Palo Verde Nuclear Station, from 1987 through 2000. She has also 
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