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Marianne M. Jennings : Business Ethics: Case Studies and Selected Readings before purchasing it in order to
gage whether or not it would be worth my time, and al praised Business Ethics. Case Studies and Selected Readings.

2 of 2 people found the following review helpful. Great Case Studies to learn principles and textBy R. FordThistext is
teaching me, I'm enrolled in an online program and my professor is barely interacting - ironic since it's a course on
ethics. The text iswell written and case studies are abundant and disbursed thru the readings. The case studies are
relevant and recent, helps to understand ethic policiesin today's market.0 of O people found the following review
helpful. Five StarsBy J700thanks, helped with a cheaper option for a textbook...grad school level2 of 2 people found
the following review helpful. Good bookBYy SwilsonBought this book for an ethics class | am taking this semester. Is
more of apersonal read than a 'textbook’ read, which is nice for a change. Like the way each unit is broken up into
mini-readings - makes it easy to plan for 3-5 readings a day and stop instead of getting into the middle of along
chapter and forgetting where you left off.


http://f3db.com/pub/links.php?id=0324204892

This text provides a thorough training and thought-provoking experience on business ethics. To teach students the
critical skill of applying ethical principlesin a business setting, this text pulls together from the author's vast teaching
and business experience an incredible array of real-life examples of ethical dilemmas, poor ethical choices, and wise
ethical decisions from newspapers, business journals and the author's own experiences as a consultant and board
member. Case studies coupled with the text's readings apply theory to reality in order to nurture or reinforce a needed
sense of values in future business leaders.

About the AuthorMarianne M. Jennings, Emeritus Professor of Legal and Ethical Studies, has taught at the WP Carey
School of Business, Arizona State University from 1977 through the present. She has six textbooks and four
monographsin circulation in the areas of business ethics, ethical culture, and legal environment. She was director of
the Lincoln Center for Applied Ethics from 1995 to 1999. Professor Jennings has worked with government agencies,
professional organizations, colleges and universities, and Fortune 100 companies on ethics training and culture. Sheis
a contributing editor of Corporate Finance and Real Estate Law Journal. Two of her books have been named Library
Journal's book of the year. Her books have been translated into three languages. Her book, The Seven Signs of Ethical
Collapse, was published by St Martin's Press and has been used as both an audit tool and a primer by numerous
organizations for creating and sustaining an ethical culture. In 2011, Professor Jennings was named one of the Top 100
Thought Leaders by Trust Across Americaand in 2012 she was named one of the 100 most influential people in
business ethics by Ethisphere magazine. Professor Jennings served on the board of directors for Arizona Public
Service (now Pinnacle West), the owner of the Palo Verde Nuclear Station, from 1987 through 2000. She has also
served on INPO's advisory council since 2005. She conducts ethics training and ethical culture assessments for
businesses, including Fortune 100 companies, government agencies, professional associations, and nonprofit
organizations.



