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From Focal Press: Content Rightsfor Creative Professionals: Copyrights Trademarksin a Digital Age before
purchasing it in order to gage whether or not it would be worth my time, and all praised Content Rights for Creative
Professionals: Copyrights Trademarksin aDigital Age:

1 of 2 people found the following review helpful. Very great book! By XzandreThis was atextbook | had for a class on
copyright law, and | really enjoyed it! | have always loved the business side of art, and wondered about copyrights.
This book is super informative, and, although many of my classmates said it was boring and dry, | found to be rather
interesting (however I'm into this sort of thing). If you like business or law and have a mind for the arts, this book will
be a spellbinding read. However if you aren't, it might be a bit dry, but regardless, you will end your reading super
informed. The only reason | give this book four instead of five starsis because some of the information is outdated,


http://f3db.com/pub/links.php?id=0240804848

and there hasn't been a newer edition published. Other than that, excellent!0 of 3 people found the following review
helpful. OUTDATED WHEN PUBLISHEDBY M. Steinel GOT THIS FOR A CLASS ON COPYRIGHTSWHAT
YOU WILL LEARN FROM THISBOOK ISTHAT NO MATTER WHAT, YOU ARE GOING TO NEED AN
ATTORNEY, SO JUST FIND AN ATTORNEY TO BEGIN WITH SO YOU WON'T GET YOURSELFIN A LOT
OF TROUBLE.

Content Rights for Creative Professionalsis for professionals and students working in all areas of media (film/video,
photography, multimedia, web, graphics, and broadcast) who need to know what the law requires and how they should
properly utilize copyrights and trademarks. This book outlines critical concepts and applies them with explanationsin
real-life applications, including many cases from the author's own practice as well as those of various media
professionals. This 256 page text is a practical guide designed to provide its reader with afirm understanding of the
principles underlying the ownership and use of content, so that when questions arise, they will be able to make correct,
well-informed decisions-whether concerning their personal works, or works of others that a company wishes to
copyright or trademark. In addition, the reader will be more capable of exercising sound judgment in structuring
employment and contract relationships and of acquiring and/or licensing works, which are at the core of the business
of communicating.

"Creative professionals and students who read this book will gain a vaulable foundation in media law that will serve
them throughout their career. It's definitely a"must have" for anyone who creates content for profit." - Timothy Allen,
creativecow.com"The hard part of writing abook on intellectual property and publishing law is figuring out who the
target audienceis. Isit individual artists (authors, illustrators, photographers), managersin companies, or lawyers?
Thereisalot of value for al these readersin...Content Rights." - John B. McHugh, Technical Communication®lt is
authoritative, easy to read, and well illustrated, and covers all the important intellectual property topics..." - John B.
McHugh, Technical Communication™Lutzker writes about copyright issues with the wit and intelligence and clarity
that you would expect from atop American copyright lawyer... The book is clearly and logically laid out...with very
nice use of flowcharts and bullet points to ease understanding of the sometimes complex ideas and concepts contained
within." - FocusAbout the AuthorBefore starting his own firm, Lutzker Lutzker, Arnold Lutzker was a partner in the
Washington, DC office of one of the nation's largest intellectual property law firms, Fish and Richardson. He has
practiced copyright, trademark, unfair competition, and entertainment law for twenty-five years. His clientele includes
individuals, companies, and associations in the media, software and hardware, program production, telephony, and
education. He has published many articles related to copyright and trademark in leading legal journals, has spoken at
trade conferences, and authored the video, "Copyright: The Internet, Multimedia and the Law".



